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Abstract

The Knowledge Management of Creative Inventions, Technology and Innovation
Campaign Granting for Publicizing is focused on 1) To create media for publicizing in order to
create awareness among interested persons and people in general on the achievements of
invention and innovation, subsidized by National Research Council of Thailand.
2) To encourage interested persons and people in general to utilize the inventions and
innovations. 3) To encourage researchers, inventors, youth, and students’ enthusiasm on

creating new invention technology and innovation that are able to be utilized in the future.

The final outcomes from this campaign, “The Knowledge Management of Creative
Inventions Technology and Innovation Campaign Granting for Publicizing” are 1) Videos
presenting the selected creative achievements of invention technology and innovation for
70 stories, which are filmed from the academic exhibitions arranged by National Research
Council of Thailand in many events. The academic videos are also uploaded to present on
YouTube. 2) Among 70 stories, interesting videos are selected 10 stories for presenting in
selected television programs. 3) The academic handbook published all the creative
achievements of invention technology and innovation for 70 stories and information also
saved in DVD.

The final outcomes from this campaign- videos, handbook and DVD- will be valuable
for those researchers, inventors, youth and students and also interested persons who are
yarning for furthering the academic study; doing the research and utilizing for academic
citation as well as utilizing for social and business purposes. Moreover, when the
achievements of invention and innovation are publicized into Thai eyes, definitely this event
will encourage those who are eager for furthered developing a new invention and
innovation. Finally, it should play as a part on granting for the country’s development in the

future.



