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Abstract

From the selection of the online marketing in the country. lnwshop was the most
appropriate choice since the online market was very popular in Thailand. There were many
customers visited the products. In merchandising, Inwshop has sold an unlimited number of
products without the service charges and in the future, there will be no maintenance costs;
as a result, the entrepreneurs can sell their products with no hidden costs. Furthermore, the
system also supported the trade through other various online channels, which were
effective in reaching more customers. There was also a completed system for managing
merchant services. The site forms, which had a sale management system that was easy to
use, were the ideal choice for entrepreneurs who wanted to start selling online products in

order to open new sales channels and generate more revenue in the future.

For foreign online markets, Alibaba was the most suitable because of its clear image
in the wholesale business which support the potential of entrepreneurs in driving products
to be recognized internationally, and builds better credibility than retail sites. Alibaba was
also known by web shoppers from all over the world. There were many traders visiting
website, and can start selling up to 50 items with no service and sale charges. The displayed
system of the sites focused on presenting the operations which had locations, factories and
the clear productivity to traders in order to create the easy trusty in trading. There were also
an effective system for managing the stores. When entrepreneurs had more knowledge and
confidence in the online marketplace, the stores could be developed by additional
purchase in order to provide more efficient access to customers which was the choice to

expand the operations in the future.

Having selected an online marketing to create displayed sites, the institute has
conducted an analysis of entrepreneurial targets, and has set a training course about how to
do an electronic commerce (e-commerce) and the opening and managing stores via their

online market (e-market place) in order to educate entrepreneurs who passed the processes



of the consulting about the designs in developing and packaging products under the product
development project related to the market demand of the year 2015 for 12 hour, so that
the entrepreneurs can do the electronic commerce (e-commerce), and have the channel of
product distribution through the online marketing sites (e-market place), both in the country

and abroad.

The institute has organized training courses of the electronic commerce (e-
commerce) for the entrepreneurs for nine times in both the central and regional parts. The
overall of the trained entrepreneurs were 430 (283 parties), higher than the target which are
262 operators or operations. After passing the training, the Institute has coordinated the
preparation of an online store via its online marketplace (e-market place). There were 264
entrepreneurs or businesses that participated in the online stores in the country through
(nwshop, on behalf of the entrepreneurs each completed operations, and 32 entrepreneurs
per businesses joined the oversea online shops through Alibaba, on behalf of the
entrepreneurs each completed operation. Moreover, the institute has arranged consultants
to provide advice and mentor the entrepreneurs to customize the page layout of their
online stores. In addition, the institution has taken the product information of entrepreneurs
in each operations displayed on site throughout the project. Also, According to the follow-
up operating results found that the online stores of 43 entrepreneurs who participated in
the project or 16.4 percent of total had been ordered through the online marketplace or
had at least 100 visitors who were interested in the products and the contact details, so that

the overall achievement exceeded the targets.



