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Abstract

According to Section 6 of the Act Safe and Creative Media Development Fund 2015,
the Thai Media Fund has implemented a project to hire a consultant to study and research
ways to promote production, co-production, marketing, and distribution channels for safe and
creative media in foreign countries in order to make policy recommendations that will lead to

driving the organization's mission in generating income.

This research involved an investigation of theoretical concepts as well as a global
history and evolution of safe and creative media. The index is determined during the selection
of target countries. The research also studied the safe and creative media industry for supply
chain management in overseas, marketing and distribution channels, the present state of
investments in the Media & Entertainment industry, and a trend research of safe and creative
media markets in foreign countries. In addition, in-depth interviews were conducted with
representatives of 32 companies in the safe and creative media industries in selected countries

in order to choose a target group of at least ten.

According to the study, the potential target countries in the safe and creative media
industry were chosen from five countries based on the expected income of the entertainment
and media industries until 2025, namely (1) the United States, (2) the Republic of Chinese
people or China, (3) Japan, (4) the Republic of India or India, and (5) the Republic of Korea or
South Korea. According to data on the entertainment and media industries in these five target
countries, the overall worth of the media and entertainment business is increasing. The United
States of America has the best industrial status, followed by the People's Republic of China,

Japan, the Republic of Korea, and India, in that order. There are 12 companies that can



conduct business with The Thai Media Fund by providing knowledge/training, content co-
development, co-production/co-investment, traded content management, intellectual

property/copyright management, and facilitation/consulting.



