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Abstract

The project of information perception of the target group on internal and external public
relations media for the fiscal year 20 21. the objectives of this project are to explore behavior,
perception, understanding, and confidence including satisfaction with the public relations media of
the target group leading to the improvement and development of the public relations plan to be

more effective and appropriate for the organization.

By stated operation, the consultant has evaluated the efficiency of information perception
of the target groups which are 1) The internal organization consisting of executives, employees and
temporary employees (long term 5 years). totaled of 4,657 samples by collecting data through
online questionnaires with in-depth interviews and focus group from airport operations directors,
general managers and personnel representatives 2) The external organization evaluated AOT's
2021 consisted of A group of shareholders and investors, government agencies, state enterprises,
airlines, stores operators, media, users and the communities surrounding the airport totaled 1,375
samples collected by questionnaires via online channels to explore behavior, perception,
understanding, and confidence including satisfaction to analyze and determine the direction and

also plan public relations channels of the internal and external organization to be more effective.



