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Abstract

This research project uses the method of Quantitative Research in order to study on
the exposure behavioral pattern and the needs for formats and contents of DTTB of Thai
audience in the period after the transmission from analog TV to digital TV (post-transmission
period). The total number of the samples studied in this research is 9,000. The samples are
from the northern region, the northeastern region, the central region and Bangkok and
adjacent provinces, and the southern region of Thailand. In addition, this research project
also uses qualitative research method whereby data and information are collected from in-
depth interviews with licensed TV broadcasting entrepreneurs and content producers the
total number of which is 36, and focus group interviews in 4 regions of Thailand, in Chiang
Mai Province, Khon Kaen Province, Songkhla Province and Bangkok, with academics and
viewers of DTTB (Heavy Viewers), the total number of all of which is 93, with the aim of
studying on the media landscape and the adjustment of media to DTTB business under the
game-changing technologies for success and survival of entrepreneurs, and studying on the
management of formats and contents of the programs, the management of the popularity
of contents of programs and the production of contents of programs of DTTB for
entrepreneurs’ success and survival.

The findings from this study show that most of the Thai audience are exposed to
media and contents of TV programs from TV sets, followed by tablets/mobile phones, and
PC/\aptops, respectively. Audience in northern region, central region, eastern region and
southern region of Thailand has exposure in moderate level, or 1-3 hours a day. In the
overview, the formats and contents of DTTB that audience prefer are news programs with
lisht and not stressing contents, entertainment programs that educate audience with
knowledge through simple and easy story telling tactics. Audiences with differences in terms
of genders, age ranges, educational backerounds and incomes will show differences in terms

of categories, formats and contents of TV programs. However, there is no significant



difference between audience who reside in urban areas and audience residing in upcountry
areas.

The findings from the study also point out that the change in medial and scope as
impacts on contents, investments and survival of of DTTB. Positive impacts include the
protection for TV broadcasting business against being monopolized, increased business
opportunities, and opportunities for audience to view diverse and quality TV programs.
At the same time, TV audience have been divided into different groups and they have been
exposed to TV media through more diverse media channels/platforms. Concerning negative
impacts, it has been discovered that the TV enterprises in DTTB business tend to become
more competitive with one another in terms of contents of the produced programs whilst
the budget for advertising through TV media has dropped. Consequently, the revenue from
business operations has decreased. The aforementioned negative impacts have led to the
phenomena where contents, images and news are reported and presented in ways that
violate regulations, law, rights, principles and ethics of press in several cases. Nevertheless,
DTTB business can succeed and survive when entrepreneurs improve and adjust working
schemes and organizational structures to support changes in technologies and modern
media landscape, analyze and set directions and guidelines for the management of contents
and the production of TV programs for different platforms in the proper manner, and
establish models for improving the business and incomes, for On Air, Online and On Ground
channels simultaneously. The guidelines for the management and development of
formats/contents of TV programs must respond to modern ‘audience/audience of TV
programs’ and use new media innovations and technologies, including applications and
computer graphics, for producing TV programs and presenting contents of news programs,
dramas, documentary programs and other programs of other categories, which should
always be based on the concept of the addition of values and prices.

Keywords: Media Landscape, DTTB, Formats and Contents of TV Programs, Survival,

Game changing Technologies



