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Abstract

The research aimed to study and evaluate the quality of television contents in terrestrial
digital television in order to understand the problems and obstacles from business operations, as
well as prevent, encourage, penalize, and create ethical standard, as well as encourage the for
television licensees to obtain more knowledge and have the right attitude toward content
production in accordance to Broadcasting and Television Businesses Act B.E. 2551, through the
evaluation of broadcasting content that will lead to more efficient supervision by the Office of
National Broadcasting and Telecommunications Commission. This research had been conducted
using mixed methodology research through qualitative research and quantitative research.
The qualitative study employed the literature review of theories on news or informative contents,
the licensing principles, the presentation of news and informative contents, advertising theories,
and other related topics, in order to develop criterion to evaluate quality of broadcasting
programs. The evaluation processes were divided into 3 methods, including (1) observation using
media monitoring study, which studied all of 8,554 programs broadcasted on 26 digital terrestrial
channels during the study period of January to February 2019. The media monitoring study
evaluated the program schedule and broadcast content, including positive and informative topics
and inappropriate topics that may violate the law. (2) The second method used focus group
discussion with experts on contents and television licensees to gather opinions on evaluation of
television contents on news and informative programs on digital terrestrial televisions, as well as
solutions to solve problems of inappropriate contents and promotion measures for quality
contents. The two qualitative methods were utilized along with quantitative study using (3) survey
of citizens’ opinions from all regions of Thailand, covered the topics of audiences’ attitudes and

satisfactions toward broadcast contents, as well as toward television broadcasters.



