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Abstract

The objectives of the Public Relations Consultant on Foreign Media in 2018 are 1) To
build and promote Thailand’s image as the leading and competitive investment destination
in Southeast Asia and Asia; 2) To refresh and strengthen foreign investors’ confidence in
Thailand, 3) To create new strategy, format and method in communicating effectively with
target audience; 4) To communicate with international investors the government’s
investment promotion policy and measures, economic policy, and investment promotion
activities.

Scope of the project and activities are 1) Strategic consulting and planning which
include consultation and preparation of communication campaign to enhance confidence
and image of the country in terms of positive economy and investment positioning,
consultation and preparation of strategic plan to communicate with foreign investors
through mainstream media (television, radio and print media), online media, social media,
BOI’s media channels, and foreign correspondences, and provision of timely consultation
and communication plan when negative news report about Thailand appeared in foreign
media as well as execution of image rehabilitation strategy; 2) Preparation and dissemination
of information, press release, photo captions, and articles on Thai economy, investment and
other interesting events; preparation of key messages and questions and answers, either in
Thai or English, for the Prime Minister, Deputy Prime Minister, ministers or BOI executives for
foreign media interview; monitoring of Thai economic and investment news and articles
published in major foreign media channels and send e-news clipping on daily basis to BOI;
upload of positive news from international media on BOI’s News Room section on BOI’s
website or other media channel; updating foreign media database; distribution of press
releases, articles, and photo captions to foreign media through effective channels, especially
the channels that are widely used in international public relations practice, such as PR
Newswire; 3) Organizing PR events, including PR events for foreign media according to the
communication plans approved by BOI, media interviews of BOI’s executives or those in
charge of investment policy, media invitation to press conference or other media activities
as assigned by BOI, and coordinating with BOI in arranging media event or facilitating foreign
media Visit as assigned by BOI; 4) Preparation of PR media collaterals, including designing
advertisement to promote confidence and enhance the country’s image on economy and

investment, designing PR and promotional works published on BOI’s channels, such as



website, Facebook, applications and other media; producing and editing video clips of
important events or activities for publishing on BOI’s online channels, such as website,
Facebook, application, YouTube, or others; and 5) Preparation of summary and report on PR
activities in other countries regarding Thailand’s economic and investment potential.

Project result: The project consultant has implemented and organized activities in
accordance with BOI’s objectives to enhance confidence among existing and new investors
in Thailand. Information on related economic and investment promotion policy and
measures and industry development direction have been distributed to target audience in
all regions around the world. The plan and execution have enabled the country to maintain
its leading positioning as one of the world’s to investment destinations. Thailand also has a

target to become the center of ASEAN in terms of economy and investment.



