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Abstract

Social Innovation for Health Driving Through Children and Youth’s Participation: A
Case Study of Children and Youth Council Provincial level ( Social Innovation and Youth: SIY)
is a projected that was funded by Thai Health Promotion Foundation. The objectives of the
projects were to; 1. To encourage participation among The Children and Youth Council and
Youth-Children leaders in driving social innovation in community level and provincial level,
2. To create the network, that can link the existing public and private mechanism, whether
in and outside the target areas, for The Children and Youth Council and youth-children
affairs practitioners; 3. To create and improve the ability for The Leader of Children and
Youth Council and local youth leaders to advocate for children and youth in their province
while demonstrating role that correlated to the purpose of National Child and Youth
Development Promotion Act, B.E. 2550; and 4. To develop knowledge about the social
innovation that was driven by children and youth. The project implementation period was
18 months, started from September 2017 to March 2018.

Project implementation was divided into two major parts namely; Study and research
about social innovation that could help promoting children and youth participation in their
community, and second part, Action to drive the initiative of social innovation by children
and youth participation. Research methodology for the first part included content analysis of
related literatures and documents, In-Depth Interview using Semi-Structured Interview
questions with concerned stakeholders, and Focus Group Discussion using Semi-Structured
interview questions. Findings from the study indicated that participation is crucial to the
development of social innovation. The recommended ways and means for social innovation
development with appropriate participation from children and youth were as follows;
1. Social innovation development process should provide opportunity for young people to
show their potentials; 2. Youth and children should enjoy with the process and find

something close to them; 3. It should allow youth and children to play a leading role. 4 ) It



must create appreciation and motivation. 5) It must create space for them. The operation to
drive youthchildren participated social innovation was taken place by in 12 pilot provinces
comprise of Krabi Province, Kamphaeng Phet Province, Chiang Rai Province, Chiang Mai
Province, Pathum Thani Province, Yasothon Province, Yala Province, Ratchaburi Province,
Sisaket Province, Samut Sakhon Province, and Uttaradit Province. The driving process of
youth-children participated social innovation started from field visits to create understanding
and perception regarding the project for the local people that includes the adults and
officials. Then, the leaders of children and youth council would be provided knowledge and
skills for social innovator that included field work techniques and social innovative projects
design, to respond their community problems.

In addition, the project had created a special tool called Social Innovation Design
(SID) to facilitate implementation. By employing the Social Innovation Design (SID), the whole
operation was broken into four respective steps as follows; 1) Analysis of the area through
SWOT and Cause-Effect Analysis to find the root cause of the problems existing in the
community. Then, the information obtained from this stage was delivered to design social
innovation; 2) Social Innovation Design by stakeholders. Information from the previous stage
was brought into the discussion with the project’s main stakeholders to create new
solutions and action plan to tackle with the existing problems. It is noted that the crucial
part of the plans was to be very adaptive. It is due to the fact that there was no certainty
when the plan comes to practice; 3) Plan Implementation. The creation of social innovation
needs actions, as well as assessment or evaluation throughout the time. This caused most
of the SID process repeated between second and third stage where a creative social
innovation could be driven along the plan and was adjusted to meet the actual situation
and field usage; 4) Passing on and expand the network of knowledge for broader changes
and strengthen sustainability for social innovation’s propulsion.

Children and Youth councils in the 12 pilot provinces, assisted by project’s staffs,
followed up and developed the social innovation along with the children in the community
for five to six months. In this regard, the project had finished all activity on the schedule and
created 20 diverse and comprehensive social innovative projects which cover the context of
four genial life aspects that include; physique, mental, intelligence, and society. These 20
projects did increase the participation among the residents in the target areas, covered
around 1,000 people, particularly ethnic minority, informal education groups, religious
leaders, bed patients and etc. Furthermore, the project had decoded its success into four

books, intended to share knowledge on children and youth council development



throughout the tool called “Social Innovation”. Along with the publications, the project’s
accomplishments were also displayed at the “Children and Youth Festival” which was held
on 17 February 2018 at “Feel Fit” plaza, Future Park Rangsit Shopping Mall, Patumthani
province. The festival was associated by various public and private networks namely
Department of Children and Youth, the Secretariat of the House of Representatives, the
Siam Commercial Foundation, Why | Why foundation, Teach for Thailand and etc.
Accomplishments of this social innovation project, which were constructed,
developed and implemented by children and youth council, received positive responses
from both the community and national level. Consequently, the Department of Children
and Youth has pointed out the subject of Social Innovation and Youth as the theme of
department’s activities presentation during the “Thailand Social Expo”, organized by Ministry
of Social Development and Human Security during 3 - 5 August 2018 at IMPACT Arena,
Exhibition and Convention Center, Muang Thong Thani, Nonthaburi province. Social
innovation with youth and children participation was created by the binding of knowledge,
experience, and ideology of those who would like to bring happiness to community and
society. By centralizing the creation at children and youth, benefits that yielded from this
project, thus, were not limited just merely a resolution of community’s problems, but also

act as a lesson that teaches individual youth, as well as their network to grow.



