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Abstract

Department of Tourism has the primary mission on tourism development in regards
to tourism services, tourist attractions, tour business, tour guide and tour leader, as well as
tourism industry standard and tourism security. In addition, the mission also includes
facilitating foreign filming in Thailand, in order to ensure that all procedures are in
accordance with Thai laws and regulations, such as National Tourism Policy, Tourism and
Tour Guide law, Film and Video Act, particularly section concerning foreign filming in
Thailand, and other related laws. This is to enhance economic, social and cultural benefits,
and also to promote sustainable use of natural and environmental resources.

As Department of Tourism’s 2014 — 2017 strategic plan ended in 2017, and in order
to have integrative management plan and development plan to develop tourism quality,
Department of Tourism, therefore, gives importance to the drafting process of Tourism
Development Strategic Plan 2018 - 2021, in order to review vision and mission of
Department of Tourism and ensure that the strategic plan conform to the dynamic changes
of situations and trends in the tourism industry. By this, the tourism industry are found to be
highly growing industry at the global level with Asia-Pacific region recording the highest
amount of inbound tourists. Considering mega trends in tourism, silver hair tourists,
Generation Y and Z as well as tourists from the middle income class from China and India
constitutes emerging high potential tourist segments. Specific to behavioral trends amongst
tourists, technology and digital channels are the main channel for information search and
purchase of tourism products. Also, tourists show growing concerns on healthy lifestyle and
sustainability of tourism resources. On top being to correspond with tourism situations and
trends, this strategic plan conform to the 20-year National Strategy (2017-2036), the National
Reform Plan in 11 Areas, the 12th National Economic and Social Development Plan, the an
National Development Plan, ASEAN Strategic Plan 2016-2025, as well as other relevant

strategic plans.



This plan will be used as a reference for officials within Department of Tourism and
used as a basis to develop Tourism Product and Service Strategic Plan according to sections’

mission within Department of Tourism.



