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Abstract

The DIP Systems Within SMEs' Competency Development Program is built with
2 objectives 1) To promote and develop SMEs to have a better understanding through the
use of social media as a tool in improve the business. 2) To have “Success Case” companies
that apply Social Media in businesses to increase marketing potential so that these cases can
be examples for best practices in technology adoption.

The program is divided into 2 courses as follows: Course 1: Knowledge transfer and
counseling for applying social media to enhance marketing potential such as e-marketing,
Facebook, Twitter Instagram and YouTube, etc. Course 2: Knowledge transfer and mentoring
SMEs to create Brand.

As a result, 65% of SMEs who participated in the program use information technology
to manage their business efficiently. In addition, 30% can be used as case studies in using

Social Media to increase the potential market or to develop branding for business.



